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I. What pertinent aspects of U.S. law should the company be aware of in its goal to do business internationally?
When an American firm decides to expand its operations into the international market, in our case expanding into Mexico, then it needs to take into consideration some Anti-Trust laws. These include;
· The Sherman anti-trust, which act makes it illegal for companies to make contracts or combinations that are aimed at creating conspiracies aimed at controlling interstate and international trade.
· The Clayton Act which is a civil statute that governs formation of mergers. One way in which a firm can enter the international market is through mergers. The Act prohibits formation of mergers that may lead to increase of prices of commodities to both local and international customers.  
· The Federal Trade Commission Act which makes it illegal for firms to coerce into having unfair advantage over others while conducting interstate as well as international trading (Mitchell, 2016). 
I. Assess the legal implications of moving business abroad specific to your chosen country. What are the advantages and disadvantages?
When a firm decides to expand its operations into the international market, it is bound to face challenges and benefits at the same time. This is because moving to different countries implies having to comply to certain set rules in that country, which may be beneficial or otherwise. 
The advantages of such a move include;
· Low labor costs. The average Mexican worker is paid almost ten times cheaper as compared to the average American worker.
· Global Politics. Politics is one of the major factors that determine the success of any firm operating internationally. Therefore, the political relationship between USA and Mexico is more favorable as compared to that between the USA and Asian countries.
· Business Friendly Government Policies. In one way or another, the business policies and laws in Mexico resemble those existing in the USA. Due to this fact, it is much simpler for the American based firms to operate effectively in Mexico as compared to Japan (Abogandos, 2015).
On the other hand, these firms may face several disadvantages from their move. These include;
· Trademark Protection. More often than not, trademark rights differ from one country to another, unlike international copyrights. Due to these legal differences, firms looking to move into the international market are more prone to losing their trademark rights while at it. 
· Compliance Programs. Businesses expanding internationally are susceptible to the action of laws inflicted by the governments of the countries they intend to penetrate. Failure to acknowledge such laws may render the business ineffective in such countries.
· Varying Labor Reviews. Different countries hold varying policies that concern employment of labor. These varying labor reviews and policies can prove to be a huge setback for international businesses (Morabito, 2016).
I. What are the ethical implications involved in this business decision?
· One of the most controversial ethical factors that most international businesses face is outsourcing. By moving to Mexico, for instance, many locals expect that these businesses would provide more job opportunities. However, many of these end up importing their own skilled labor from their country of origin. In doing so, they are perceived as to failing in social responsibility.
· On the other hand, many international businesses have a negative public perception among citizens in their home country. This is because, in their quest to employ cheap labor in foreign countries, such as Mexico, these firms are normally perceived as denying local populations employment opportunities (Kolk, 2016).
IV. Explain how other domestic companies have managed to comply with the U.S. laws related to this business decision in the past. How did these companies address potential compliance issues?
In the past, various companies have been seen to comply with the US laws on conducting business internationally. One such company is Olympus Corporation. The firm has been on the forefront in complying with U.S. ethics and antitrust laws. They are certified to the AdvaMed Code, through the establishment of an Olympus Compliance Program that complies with U.S. federal laws, Ethics and corporate compliance (Olympus, 2018). 
[bookmark: _gjdgxs]However, Olympus Corporation, in 2016, was sued for violation of FCPA laws in Latin America. To settle this dispute, the firm agreed to pay compensation for the violations and at the same time it entered into a three-year prosecution agreement. This was not only meant to ensure that the firm upheld the legislation but also acted as a way of monitoring the firm’s compliance to the agreement (Sherman, 2017). 
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